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MILAN 2015 EXPO  
The spread of cultural events in historic places and beyond 

 

 

Facts and figures  

City population  
1,365,000 (2018)  
 
Metropolitan population  
3,235,000 (2018)  
 
GDP  
National  
€22,938.24 (2004)  
€26,168.63 (2017)  
 
City 
€33,855.67 (2014)  
 
Tourists  
3.4 million arrivals (2008) 
5.3 million arrivals (2015) 
5.7 million arrivals (2017)  
Growth Rate (2010-2015): 
+38% 
 
Event attendance  
Expo 2015: 21.5 million  
 
ExpoinCittà 2015: 11 million  
 
Total no. of events  
46,310 collateral events 
(ExpoinCittà) 
 
Total event cost  
€14,780,000,000  
 
Heritage project budget  
€20,000,000 (ExpoinCittà + 
Piazza Castello + Darsena) 

Key heritage issues and takeaways:  
 
 Smaller events supporting the mega-event 

celebration 
 Targeting long-term leisure and culture tourism 

goals 
 Self-reinforcing political constituency and the 

festivalization of urban space 



 

Smaller events supporting the mega-event celebration 

 
Targeting long-term leisure and culture tourism trends 



 

Self-reinforcing political constituency and the festivalization of urban space 

 



 



 

GENOA 2004 EUROPEAN CAPITAL OF CULTURE 
A cultural mega-event within a strategic vision for heritage development 

 

 

Facts and figures  

City population  
601,338 (2004)  
583,601 (2017)  
 
GDP  
National  
€22,938.24 (2004)  
€26,168.63 (2017)  
 
City 
€33,396.96 (2003)  
€31,616.60 (2012)  
 
Tourists  
492,498 overnight (2000)  
586,633 overnight (2005)  
801,833 overnight (2014)  
 
1,083,244 total nights (2000)  
1,230,123 total nights (2005)  
1,585,061 total nights (2014)  
 
Event attendance  
2,835,960  
 
Total no. of events  
439  
 
Total event cost  
€252, 000,000  
 
Heritage project budget  
€300,000,000 (G8 and ECoC)  

Key heritage issues and takeaways: 
 
 A long-term vision and urban regeneration 

program  
 Tourism economies in the historic city centre  
 Creating a new City Museum system  
 Becoming a World Heritage City  

 



 

A long-term vision and urban regeneration program 

Tourism economies in the historic city centre  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Creating a new City Museum system  

Becoming a World Heritage City  



 



 

HULL 2017 UK CITY OF CULTURE 
Communicating heritage through the arts

 

 

Facts and figures  

City population  
256,406 (2001)  
260,354 (2017)  
 
GVA (Gross Value Added)  
National  
€32,620.73 (2016) 
€31,170.45 (2017) 
 
City 
€25,007.31 (2016) 
€24,110.23 (2017) 
 
Tourists  
352,000 overnight (2013)  
360,400 overnight (2016) 
415,900 overnight (2017) 
 
4.75 million visits (2013) 
5.65 million visits (2016) 
6.2 million visits (2017) 
 
Event attendance  
5,300,000 
 
Total no. of events  
more than 2,800 
 
Total event cost  
€93,977,272 
 
Infrastructure cost 
€56,704,545 
 
Cultural program cost 
€37,272,727 
 
Heritage project budget  
n/a  

Key heritage issues and takeaways:  
 
 Learning about heritage through a mega-event 
 Mega-events as heritage partnership-building 

devices 
 Capital investments and built heritage 
 Post-event heritage projects and cultural events 



 

Learning about heritage through a mega-event 

Mega-events as heritage partnership-building devices 



 

Capital investments and built heritage 

 
Post-event heritage projects and cultural events  



 



 

PAFOS 2017 EUROPEAN CAPITAL OF CULTURE 
Event motivating new planning practices and a rethinking of heritage 

 

 

Facts and figures  

City population  
32,892 (2011)  
 
GDP  
National  
€21,000 (2013)  
€22,900 (2017)  
 
City 
N/A 
 
Tourists  
930,886 overnight (2013)  
1,369,527 overnight (2017)  
 
Event attendance  
207,250 
 
Total no. of events  
168 projects  
 
Total event cost  
€30,500,000  
 
Infrastructure budget 
€22,000,000  
 
Heritage project budget  
N/A 

Key heritage issues and takeaways:  
 
 A scheme based on community and heritage 
 A strategic vision for the transformation of the city 

center 
 The ECoC as incentive and activator of change 



 

A scheme based on community and heritage 

A strategic vision for the transformation of the city centre 



 

The ECoC as incentive and activator of change 



 



 

WROCŁAW 2016 EUROPEAN CAPITAL OF CULTURE  
A new urban vision based on culture, heritage, and social dialogue 

Facts and figures  
 
City population  
635,759 (2015)  
638,586 (2017)  
 
GDP  
National per capita 
€11,200 (2015) 
 
City total 
€11,671 million (2015)  
City per capita 
€18,000 (2015)  
 
Tourists  
1,039,959 overnight (2015)  
1,113,596 overnight (2016)  
1,117,440 overnight (2017)  
 
Event attendance  
5,200,000 
 
Total no. of events  
4,500 (within 425 projects)  
 
Total event cost  
€79,956,184.16 (OPEX total) 
 
Cultural/ Entertainment 
Programme Cost 
€37,211,224 Key heritage issues and takeaways:  

 
 Mega-event as a catalyzer for urban and economic 

development  
 Mega-event as a platform for social and urban 

change  
 Mega-event as a trigger for new approaches to 

heritage 
 Managing change and increasing expectations: 

post mega-event lessons 



 

Mega-event as a catalyzer for urban and economic development  

Mega-event as a platform for social and urban change  

 



 

Mega-event as a trigger for a new approaches to heritage 
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Managing change and increasing expectations: post mega-event lessons 






